Request for Proposal (RFP)
Appointment of Social Media Marketing and Digital Communications Agency
Community Aid and Sponsorship Programme (CASP)
Golden Jubilee Year (1976–2026)


1. About CASP
Community Aid and Sponsorship Programme (CASP) is a national non-profit organization established in 1976 and working across India for the welfare of vulnerable children, women, youth, families, and communities. Over the past five decades, CASP has impacted thousands of lives through initiatives in education, child protection, health, livelihoods, women’s empowerment, and community development.
In 2026, CASP proudly celebrates its Golden Jubilee – 50 Years of Service and Impact.
As part of this milestone year, CASP seeks to revitalize and expand its flagship Education Sponsorship Programme, which supports children from low-income and vulnerable families to access quality education and remain in school.


2. Purpose of the RFP
CASP invites proposals from qualified Social Media Marketing and Digital Communications Agencies to design and implement a comprehensive digital campaign aimed at:
1. Celebrating CASP’s 50-year legacy and impact.
2. Increasing visibility and public engagement with CASP’s work.
3. Revamping and repositioning the Education Sponsorship Programme.
4. Attracting individual donors, corporate sponsors, alumni supporters, and philanthropic partners.
5. Generating sponsorship commitments for children from economically disadvantaged backgrounds.
6. Strengthening CASP’s digital presence across platforms.


3. Campaign Theme
CASP Golden Jubilee Campaign
“50 Years of Transforming Lives Through Education, Care and Opportunity”
The campaign should highlight:
· CASP’s 50-year journey and achievements.
· Success stories of sponsored children and families.
· Alumni testimonials.
· Impact of education sponsorship.
· Future vision for child development and education.
· Opportunities for individuals and organizations to sponsor a child’s education.


4. Scope of Work
The selected agency will be responsible for the following:
A. Digital Strategy Development
· Conduct digital audit of CASP’s current online presence.
· Develop annual digital communication strategy.
· Define audience segments and engagement plans.
· Create donor acquisition and conversion funnel.
B. Social Media Management
Manage and grow CASP’s presence on:
· Facebook
· Instagram
· LinkedIn
· YouTube
· X (Twitter)
· WhatsApp Campaigns (if applicable)
Services to include:
· Content planning and scheduling
· Community management
· Audience engagement
· Analytics and reporting
C. Content Creation
Develop high-quality content including:
· Static creatives
· Infographics
· Reels and short videos
· Impact stories
· Child sponsorship campaigns
· Volunteer and donor testimonials
· Founder and stakeholder messages
· Golden Jubilee countdown campaigns
Expected Output:
· Minimum 20–25 social media posts per month
· 8–10 reels/videos per month
· Monthly thematic campaigns
D. Golden Jubilee Digital Campaign
Design and execute:
· 50 Years Celebration Campaign
· Legacy Stories Series
· 50 Faces of Change Campaign
· Alumni Engagement Campaign
· Sponsor a Child Campaign
· Donor Recognition Campaign
E. Education Sponsorship Programme Revamp
Support CASP in:
· Rebranding the Education Sponsorship Programme
· Developing campaign identity and messaging
· Designing digital sponsorship journeys
· Creating sponsorship brochures and digital assets
· Developing donor engagement content
F. Website and Landing Pages
· Improve website content and storytelling
· Create dedicated Education Sponsorship landing page
· Develop donor conversion pathways
· Improve SEO and visibility
G. Paid Digital Marketing
Plan and manage:
· Meta Ads
· Google Ads (where relevant)
· LinkedIn Campaigns
· Donor acquisition campaigns
Agency should provide:
· Campaign strategy
· Ad creatives
· Audience targeting
· Performance tracking
H. Email Marketing
· Design monthly newsletters
· Donor engagement emails
· Golden Jubilee updates
· Sponsorship appeals
I. Monitoring and Reporting
Monthly reporting including:
· Reach and impressions
· Engagement rates
· Website traffic
· Leads generated
· Sponsorship inquiries
· Conversion metrics
· Campaign performance analysis


5. Key Deliverables
The selected agency shall provide:
	Deliverable
	Frequency

	Social Media Calendar
	Monthly

	Social Media Posts
	20–25 per month

	Reels / Videos
	8–10 per month

	Newsletters
	Monthly

	Impact Stories
	Minimum 2 per month

	Paid Campaign Reports
	Monthly

	Performance Dashboard
	Monthly

	Golden Jubilee Campaign Assets
	As per plan

	Sponsorship Programme Campaign Toolkit
	One-time + updates




6. Desired Outcomes
By the end of the engagement, CASP expects:
· Significant increase in social media reach and engagement.
· Improved brand visibility nationwide.
· Increased website traffic.
· Growth in donor and volunteer inquiries.
· Enhanced corporate and CSR engagement.
· Measurable increase in child sponsorship commitments.
· Strong digital presence reflecting CASP’s 50-year legacy.


7. Agency Eligibility Criteria
Interested agencies should:
· Have a minimum of 3–5 years of experience.
· Demonstrate experience with NGOs, CSR initiatives, education, child rights, or social impact organizations.
· Provide examples of successful donor engagement campaigns.
· Have expertise in social media management, branding, content creation, and digital fundraising.
· Have an in-house creative and strategy team.


8. Proposal Submission Requirements
Agencies should submit:
Technical Proposal
· Agency profile
· Team structure
· Relevant experience
· Case studies
· Proposed approach and methodology
· Creative samples
· Work plan and timeline
Financial Proposal
· Detailed cost breakdown
· Monthly retainer fee
· Paid campaign management fee
· Creative production costs
· Any additional charges


9. Evaluation Criteria
	Criteria
	Weightage

	Relevant Experience
	25%

	Understanding of Assignment
	20%

	Creativity & Innovation
	20%

	Team Capacity
	15%

	Cost Effectiveness
	20%




10. Contract Period
Initial engagement period:
12 months (Sept  2026 – Aug 2027)
Extendable based on performance and mutual agreement.


11. Submission Deadline
Interested agencies are requested to submit their proposals by:
[03/09/2026]
Email: [info@caspindia.org]
Subject Line:
Proposal for CASP Golden Jubilee Social Media and Education Sponsorship Campaign


12. Contact Information
Executive Director
Community Aid and Sponsorship Programme (CASP)
Pune, Maharashtra
Email: [ankita@caspindia.org]
Website: [www.caspindia.org ]
Phone: [91-20-25860842]


CASP’s Vision
Every child deserves an opportunity to learn, grow, and thrive. As CASP celebrates 50 years of service, we invite creative partners to help us build the next generation of educational opportunities for children from low-income families across India.
